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WILMINGTON UNIVERSITY 
COLLEGE OF TECHNOLOGY 

BASIC COURSE INFORMATION 
 

COURSE TITLE:  Design for Marketing      
 
COURSE NUMBER:  DSN 300 

  
I. MAJOR INSTRUCTIONAL OBJECTIVES: 
  
 Objective A:  Define the role of design in marketing. 

A-1  Know what design is why it is important to marketing 
A-2  Develop an awareness of the basic components of design (color, typography, 

logo, brand identity system) 
A-3  Understand the manner in which programs are created to sustain brand 

consistency in message and image 
A-4 Understand the differences between well-executed design and poorly 

executed design (style, skill, craft) 
 

 Objective B: Develop an understanding of communication/design strategies.  
B-1  Identify a well-defined concept and discuss its effectiveness  
B-2  Identify effectiveness of color, images, and text in advertising and other brand 

expressions  
B-3  Identify formal variations and their relationship to meaning  

 
Objective C:  Develop an understanding of the design process  

C-1  Understand the role of the design team  
C-2  Understand what it takes to develop design programs and processes  
C-3  Develop an awareness of aesthetics and form  

 C-4 Understand how the design style, method and execution can be developed to 
appeal to a specific audience. 

 
 

Objective D:  Develop an understanding of the design for specific audiences  
D-1  Evaluate socially conscious design/brand programs  
D-2  Evaluate consumer oriented design/brand programs  
D-3  Evaluate business oriented design/brand programs 

 
  Objective E:   Introduction to writers, thinkers and designers  

E-1  Acquire a basic historical background  
E-2  Review writings and dialogues concerning design  

 
B.  Understand how the design style, method and execution can be developed to appeal 

to a specific audience. 
 
II.  CLASS PARTICIPATION: 

 
Students are expected to attend class and participate actively and in a positive way. Questions and 
relevant observations are encouraged and enrich the experience of the entire class. Computers in 
the classrooms are intended to be used as tools to enhance the students' learning experience. 
Instant messaging, gaming, emailing, and surfing the web are distractions to the student, the 
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surrounding students, and the instructor and constitute inappropriate behavior. Students are 
ethically obliged to avoid these and similar practices. 

 
External Storage Requirement: 
Students are required to supply their own external storage (ie., SD card, external hard drive, etc.)  
See Course Canvas page for instructor’s directive for your course.  Memory cards are NOT 
supplied with cameras and video equipment. 
 

 
IIII. STRUCTURED EXTERNAL ASSIGNMENT: 
 

The student will complete two paintings. The student will express two contrasting themes by the 
use of color. The expressive nature of color will be explored. A presentation and one page paper 
are required with the paintings. Two copies of the paper are required to be turned in. 

 
IV. SUPPLEMENTAL OBJECTIVES: 
 
 The student will develop sensitivity to color 
 
V.     CLASS PARTICIPATION: 
  

Students are expected to attend class and participate actively and in a positive way. Questions and 
relevant observations are encouraged and enrich the experience of the entire class. 

  
Computers in the classrooms are intended to be used as tools to enhance the students' learning 
experience. Instant messaging, gaming, emailing, and surfing the web are distractions to the 
student, the surrounding students, and the instructor and constitute inappropriate behavior. 
Students are ethically obliged to avoid these and similar practices. 

 
 

 


