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I. RATIONALE 

 

Principles of Environmental Sustainability in Business are essential to the continued 

growth and competitive advantage of businesses in the emerging, responsible market 

place. Effective reuse, recycle, and redesign techniques coupled with a business 

understanding of internal and external resource management, and the pressures of 

such management, will provide students a fundamental understanding of 

sustainability and a more broad view of the growth of the sustainable market.   

 

II. LEARNING OUTCOMES AND GOALS: 

 

  Goal A: Students will understand the pressures and needs for businesses to  

  incorporate sustainability and explore the sustainable market place. 

 

 Learning Outcomes: The student will: 

 A-1.   Develop understanding of the broad term “sustainable” and    

     accompanied principles.  

 A-2.   Define the environmental pressures which require business sustainability. 

 A-3.   Define external market forces driving sustainable business practices and  

   their impact on business stakeholders. 

 A-4.   Develop an understanding of the need for businesses to shift to a   

   sustainable market. 

 

 Goal B: Students will develop an understanding of techniques to assess a 

 business’s specific natural and stakeholder environment in relation to current 

 business practices and sustainability, and will learn approaches to market 

 sustainable practices targeted  towards external stakeholders. 

 Learning Outcomes: The student will: 

 B-1.  Appraise the environmental footprint (EF) of a business. 

 B-2.  Define methods to provide both qualitative and quantitative metrics for  

   sustainability in business.  

 B-3.  Develop an understanding of Life Cycle Assessment (LCA) and   

   management for both products and services in a sustainable business.  
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 B-4.   Demonstrate how the culture of sustainability is being introduced into  

   United States and global industry as a whole. 

 B-5.  Identify how the business can utilize EF and LCA to continue to develop 

current markets and enter new markets.  

 

 Goal C: Students will demonstrate how sustainability business practices are used  

   to create competitive advantage.  

 Learning Outcomes: The student will: 

 C-1.  Discuss competitive advantage and how sustainable business practices can 

   impact a business’s competitive market position. 

 C-2.  Develop an understanding of industry standards and regulations  

   incorporating sustainability and their impact on business market   

   advantage.   

 C-3.  Demonstrate an understanding of methods to integrate sustainability  

   throughout the business organization.  

 C-4.  Assess sustainable business decisions and their impact on bottom   

   line performance. 

 Goal D: Students will understand the ethics of the sustainable business   

   management and marketing. 

 Learning Outcomes: The student will: 

 D-1. Discuss terms such as green washing in marketing and its impact on  

  industry and business.  

 D-2. Discuss sustainable marketing practices and their impact on financial  

  reporting and accountability.  

 D-3.  Explore the impact of Non-governmental Organizations (NGOs) on  

  sustainable businesses and incorporating NGO’s in marketing plans.  

 D-4. Explore the longevity of the sustainable business culture and impact on  

  extended supply chain relationships. 

  


