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WILMINGTON UNIVERSITY 
COLLEGE OF BUSINESS 

COURSE SYLLABUS 
 
COURSE TITLE: Intro to Business Analytics   
 
TERM:     
 
COURSE NUMBER: BBM 325  
 
FACULTY MEMBER:  
 

OFFICE HOURS/  Office:   
METHOD OF CONTACT: Telephone:  
    E-mail:  
    Meetings by appointment in person or via phone  
    During the week I will generally respond to emails within 24 hours. 
 
REQUIRED TEXTS: Title:  
    Authors:  
    Publisher:  
    ISBN:   
 
  Documents or links for reading materials other than the assigned books are 

posted in the Blackboard assignments area, in the designated week.   

 
PRE-REQUISITE:  CTA 226 
   
I. COURSE DESCRIPTION 

This hands-on introductory course provides students with knowledge of the role of business analytics in 
modern business decision making and the skills necessary to utilize data and analytics to analyze 
business problems.  The course begins with an overview of business analytics concepts, terminology, 
and tools.  Students will understand the history of business analytics, how business analytics is used 
across a variety of industries, and the future of analytics in today’s interconnected business 
environment.  The three types of business analytics discussed are: descriptive, predictive, and 
prescriptive.   

In addition to understanding the environment and role of business analytics, students will gain hands-on 
knowledge of Excel’s advanced capabilities that support the use of data for decision making.  The course 
includes the use of advanced Excel functions to reference and manipulate data, pivot tables to slice and 
dice data, and graphs and charts to communicate results visually.  
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II. MAJOR INSTRUCTIONAL GOALS  
 
GOAL A: Explain the landscape of analytics in the business environment and its usefulness in business 

decision making 
Learning Outcomes:  
A-1 Develop a thorough understanding of how analytics can be utilized as a problem-solving tool 

in various industries 
A-2 Understand the use of analytics as a descriptive, predictive, and prescriptive tool 
A-3 Evaluate the limits of analytics to drive business decision making 
A-4 Define the history of business analytics and how it has evolved as data sources and analytic 

techniques have evolved 
 
GOAL B: Evaluate the use of Microsoft Excel as an analytic tool 
Learning Outcomes:  
B-1 Develop the ability to access, clean and merge data sources in order to develop data for 

analysis 
B-2 Develop a thorough knowledge of available Excel functions and tools to clean, logically 

reference, transform, and manipulate data 
B-3 Master the use of pivot tables to analyze data and develop solutions 
B-4 Utilize Excel graphics capabilities to create visual representations of analytic solutions 
 
Goal C: Develop means to bridge the communication gap between analytics and business decision 

making 
Learning Outcomes:  
C-1 Communicate quantitative information clearly, effectively and non-technically both in written 

reports and live presentations 
C-2 Compare best practices in visually presenting analytic results via charts, graphs and other 

advanced graphics such as sparklines, in-cell charting, and in-cell images 


