
 

 

WILMINGTON UNIVERSITY 
COLLEGE OF BUSINESS 

BASIC COURSE INFORMATION 
 
COURSE TITLE: Introduction to Social Entrepreneurship 
COURSE NUMBER:  BBM 381 
PRE-REQUSITES: NONE 
COURSE DESCRDIPTION: 

This course provides students with an understanding of the philosophy and practical 
application of social entrepreneurship as means of generating both profit and public good 
from business enterprises.  Utilizing a business mindset, students will learn the nature of 
social entrepreneurship, characteristics of practitioners, social enterprise as a model of 
social change, and the widespread impacts of social enterprise.  

MAJOR INSTRUCTIONAL GOALS: 

GOAL A: 
The student will be able to explain the growth and development of social 
entrepreneurship and the nature and impact of social entrepreneurs as innovators and 
change agents. 
 

Learning Objectives: The student will: 
 
A-1 Explain the defining characteristics of a social enterprise and social 

entrepreneurs, including the distinction of driving social change for 
widespread public benefit. 

A-2 Analyze business and organizational practices that can facilitate 
profits while supporting innovation and social change. 

A-3 Explain the interplay of opportunity and creativity in developing social 
enterprises 

GOAL B: 
The student will be able to examine and apply entrepreneurial principles involved in 
designing solutions to social and economic challenges. 

 
Learning Objectives: The student will: 
 
B-1 Consider how various organizations incorporate social benefit into 

their mission and business plan. 
B-2 Summarize the substantial role of early entrepreneurs in shifting 

innovation to social benefit. 
B-3 Examine how leadership is integral to successful social 

transformation. 
B-4 Examine creative problem-solving tools that can be utilized in their 

future careers for solving innovation dilemmas and challenges.  



 

 

GOAL C: 
The student will demonstrate effective written and oral communication skills when 
discussing leading change initiatives and clarifying their values. 
 

Learning Objectives: The student will: 
C-1 Profile exemplary entrepreneurs, businesses, and nonprofit 

organizations in three separate assignments, integrating their 
experiences and examples with course readings. 

C-2 Critically summarize social entrepreneurship and organizational 
transformation literature through two scholarly article analyses. 

C-3 Elaborate on key points of the text through assigned discussion 
questions. 

C-4 Prepare an original Social Entrepreneurship idea power point 
presentation.  

C-5 Prepare assignments in APA format. 
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